
New World Order Rhetoric 
in US and European Media 

Wilhelm Kempf, Michael Reimann & Heikki Luostarinen 

Introduction 
One of the most persistent and most alluring slogans in Western political rhet
oric of the 20th century has been the promise of a 'new start'. Winning political 
parties often come to power by campaigning for a fresh and renewed way of 
governing, by promising to change forever the 'old' and spoiled ways of 
politics. 

For various reasons, the popularity of 'novelty' has been especially typical 
of the political culture of the United States. For one thing, 'progress' is the 
central concept in the US political philosophy and popular mythology, and 
newness has become a synonym of progress. The USA is a state with revolu
tionary traditions, and in the rhetoric of figures like Samuel Adams, Thomas 
Jefferson and Benjamin Franklin the meaning of 'New World' was enlarged 
from geographical content into an ethical and political characterization (Jowett 
& O'Donnell 1986, pp. 51-59). More recently, Woodrow Wilson even viewed 
the United States as 'a virgin continent', totally different from the old and spoiled 
Europe (Ambrosius 1987, p. 9). 

Secondly, the United States is a two-party democracy in which administra
tions (if not policies) change, regularly and completely, according to the out
come of elections. This personified and strict on-and-off system of government 
acts to sharpen political rhetoric, compared with states with multi-party systems 
and coalition government". 

Third, the methods of commercial advertiSing and promotion - with the 
leitmotif the need to replace old products with new ones - have long influ
enced political campaigning in the USA. Indicative was the television campaign 
of Dwight D. Eisenhower in the 1952 presidential race against the Democratic 
candidate, Adlai Stevenson. In one TV spot an anonymous woman asks: 'The 
Democrats have made mistakes, but aren't their intentions good?'. Eisenhower 
replies: 'Well, if the driver of your school bus runs into a truck, hits a lamppost, 
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drives into a ditch, you don't say his intentions are good. You get a new bus 
driver.' (Spero 1980, pp. 36-37) 

No wonder that the modern history of 'New World' politics has witnessed a 
series of administrations with slogans of 'newness' the most famous being wil
son's 'New Freedom', Roosevelt's 'New Deal' and Kennedy's 'New Frontier'. 
Such concepts as 'New Leadership' and 'New Hope' have been used as well. A 
logical counterpart to this political talk of big hopes and promises has been the 
rhetorical use of fear and uncertainty, with dire predictions of crisis just around 
the corner. This tendency reflects the apocalyptic tradition of US public speak
ing, a mixture of religious Free-Churchism, populism in political life and the 
heritage of the Red Scare and the Cold War years. The early development of the 
'medialization' of the US politics must be noticed here as well. In the absence of 
class-based mass parties and their organizational publicities, the central politi
cal publicity of US politics has for long been the media. The commercial and 
generic demands of the media have shaped the forms of US political speaking 
and promoted a sharp, shocking and black-and-white style of political argu
ment. 

The demands of the media and the mixture of hope and fear, with its 
religiOUS undertones, can be seen clearly in the political appearances of Ronald 
Reagan. Throughout his political career Reagan depicted politics as a choice 
between good and evil, always predicting an immediate crisis (Erickson 1985). 
The very title of his famous speech 'A Time for Choosing' (1964) refers to the 
hard core of his message: The whole Western civilization is at stake now. Our 
next actions are decisive, time is running short: 

Already some of the architects of accommodation have hinted what their deci
sion will he if their plan fails and we are faced with the final ultimatum", 
'Better red than dead' If we are to believe that nothing is worth the dying, 
when did this begin? Should Moses have told the children of Israel to live in 
slavery rather than dare the wilderness? Should Christ have refused the Cross? 
[".l You and I have a rendezvous with destiny. We can preserve for our children 
this, the last best hope of man on earth, or we can sentence them to take the 
first step into a thousand years of darkness. (Reagan 1983, p. 57) 

In 1985 Reagan warned in his speech on terrorism: 'these terrorist states are 
now engaged in acts of war against the government and people of the United 
States'. When dealing with tiny Nicaragua, Reagan used the following expres
sions: 'toralitarian communism on the mainland of this hemisphere', 'commu
nism on our doorstep', 'a dictatorship that threatens this entire hemisphere', 'a 
Russian foothold on the American mainland', 'a threat to the open border on 
our south' (Luostarinen 1986). 

When this extremist tradition of political rhetoric is combined with interna
tional missionarism and hegemonic aspirations, slogans like The New World 
Order', as used by President Bush in the Gulf War, are created, They are trans
formations of the culture of US domestic politics into the international context, 
based on the assumption that other nations share the American myth of the 
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USA as being the 'last best hope of man on earth'. Such promise of a better 
future is especially characteristic of political propaganda in times of war and 
crisis. War efforts must be legitimized, and the stereotypical ethos is a perspec
tive of a future which is worth the sacrifice: fair, prosperous, free, democratic, 
ete. In its typical form, The Promise is a simple transformation of religiOUS and 
family values: patience and sacrifices today will be rewarded by manifold com
pensation in the future. 

The most famous predecessor of the New World Order slogan was used by 
US President Woodrow Wilson (in office 1913-1921) who, while asking the 
Congress to approve the US to join World War I, promised 'to make the world 
safe for democracy'. In his '14 point' programme of January 1918 Wilson prom
ised independence for the nationalities of the Austro-Hungarian Dual Monar
chy. He - as Harold D. Lasswell puts it 'declared war upon autocracies every
where, and solemnly adhered to his distinction between the German people 
and the German rulers' (LassweIl1927, p. 216). In the popular media discourse, 
Wilson's ideas took the following form: This war will be the last war, the war to 
end all wars. I When the despots are dethroned, a purely democratic system will 
be established. (See Ambrosius 1987; Knightley 1982, pp. 97-119; Taylor 1990, 
pp. 173-174.) Wilson has been praised for his skills Lasswell calls him 'the 
great generalissimo of the propaganda front' and not without reason. 

A similar kind of propaganda manifesto, the Atlantic Charter, was declared 
by Winston Churchill and Franklin D. Roosevelt in August 1941. The 8-point 
Charter stated that Britain and the United States respected the right of every 
people to choose its own form of government, and wanted sovereign rights 
and self-government restored to those forcibly deprived of them. After the de
struction of 'Nazi tyranny' they would look for peace under which all nations 
could live safely within their boundaries, without fear or want. Churchill and 
Roosevelt promised general security through the renunciation of force and dis
armament of potential aggressors. 

The same principles - expressions of altruism, drawing a distinction be
tween the people and their rulers, and the promise of a new, fair and constant 
world order - have been used since then several times, with great success. 

This is not to imply that promises of a fresh start have not always been 
empty rhetoric without any practical and positive consequences, as the ideal
ism typical of the founding periods of the League of Nations and the United 
Nations shows.However, the way in which George Bush employed the concept 
'New World Order' proved more of a purely rhetorical trick than any start of a 
serious and constant new policy in international relations. When launching the 
concept in the US Congress on 11 September 1990 the US President stated: 

We stand today at a unique and extraordinary moment. The crisis in the Persian 
Gulf, as grave as it is, also offers a rare opportunity to move toward a historic 
period of cooperation. Out of these troubled times ... a New World Order can 
emerge a new era, freer from the threat of terror, stronger in the pursuit of 
justice, and more secure in the quest for peace, an era in which the nations of 
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the world, East and West, North and South, can prosper and live in harmony 
(Ramsbotham 1994, p. 511). 

Key expressions here: 

• 'a unique and extraordinary moment' (urgency; we must act immediately), 

• 'The crisis ... as grave as it is' (fear of catastrophe), 

• 'A New World Order can emerge' (promise of a bright future). 

This is an almost classical formula for a war speech. Bush also introduced a few 
variations on the theme: 

What is at stake [in the war] is more than one small country. It is a big idea. A 

New World Order where diverse nations are drawn together in common cause 
to achieve the universal aspirations of mankind - peace and security, freedom 
and the rule of law. (30 January 1991) (quoted from Ramsbotham 1994, p. 511) 

In his speeches, George Bush compared Saddam Hussein with Adolf Hitler. He 
openly scorned 'appeasement': as the case of Hitler has proven, dictators like 
Saddam Hussein must be stopped as soon as possible, otherwise they get en
couraged and use the time for further armament. According to Dorman & 
Livingston (1994, p. 74) the US press 'merely replayed the highly personalized 
Saddam-as-Hitler analogy that was so thoroughly tested and refined by Hill and 
Knowlton research'. By doing so uncritically, the press helped the Bush Admin
istration to 'specify the origins of conflict in the simple villainy of a lone indi
vidual, rather than as the logical outcome of the foreign policy of the Reagan 
and Bush Administrations' (ibid., p. 73). 

Originally, appeasement as a policy was followed by British Prime Minister 
Neville Chamberlain from 1937 to 1939 to avoid war, by agreeing to transfer the 
Sudeten German areas of Czechoslovakia to Nazi Germany as Hitler demanded. 
Since then, it has became a synonym for soft, weak and 'dovish' policies with 
good intentions but catastrophic consequences. 

Nazi Germany and Adolf Hitler are perhaps the most widely known villains 
of modern Western history, familiar to the public, and enduringly used as legiti
mizing symbols of interventions - as in the case of the Suez crisis by the British 
and French governments, who labelled Nasser 'the Hitler of Egypt'.Such meta
phorical use of the arch-villain Hitler as a legitimization of unbending policy 
indicates that the consequences of any other approaches would be on an apoca
lyptic scale. In the current study, this 'German factor' is used as one contextual 
dimension indicating the penetration of the 'New World Order' logic and argu
mentation in the media discourse. 

The second contextual dimension in which Bush embedded the concept of 
'New World Order' was the acute and demanding international political situa
tion. The Berlin Wall went down in November 1989, and subsequently the 
Communist regimes of the Eastern Bloc collapsed like dominoes. The Cold War 
was declared over, and disarmament progressed with astonishing speed. The 
Soviet Union, having had the public initiative in international relations during 
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the first years under Gorbachev, was now retreating on all fronts. Gorbachev's 
'common European home' found itself swept into oblivion by the winds of 
history. It was a splendid moment for the Bush government to raise its visibility, 
to grasp the initiative and to leave its permanent mark into history. The time 
was ripe for new slogans like 'New Europe' and 'New Atlanticism'. CRamsbotham 
1994, pp. 512-514) 

The US government emphasized the urgent need to act fast and decisively 
to capture the right moment before it was gone. According to the logic of the 
argumentation, there exist crucial moments, turning points in the history of 
humankind, in which development dramatically changes for better or worse. 
With the horrors of the Cold War and ideological division of the world over, it 
became the responsibility of this generation to act 'now or never'. On the level 
of day-to-day events this urgency was enforced by referring to the political and 
military dangers of too-slow action, the inefficiency of economic sanctions and 
the nuclear armament of Iraq. 

The third contextual dimension of the concept 'New World Order' was its 
content, a revitalization of the idea of international community which protects 
the right'> of smaller nations. Long before the early 1990s, postwar hopes con
cerning the role of the United Nations had turned into scepticism and even 
cynical doubts about the competence of the world organization to fulfil its 
great tasks and commitments. Just as the League of Nations had proved power
less to keep peace during the interwar period, the authority and respect of the 
UN had been challenged by the 'Realpolitik' of superpower conflicts and in
trigues. In the Gulf War the United States promised to 'serve together with 
Arabs, Europeans, Asians and Africans in defense of principle and the dream of 
a New World Order', as George Bush put it in November 1990 (quoted from 
Ramsbotham 1994, p. 512). The principle of 'fair play' was to gUide interna
tional life again and if the UN should prove too bureaucratic and slow, it 
would be surpassed by more decisive forces. 

In the following empirical analysis, these three contextual dimensions or 
arguments are used as variables in analysing the impact and influence of the 
New World Order rhetoric in the media discourse: 

1. The 'Germany' factor lessons from the past: dictators must not be en
couraged by signals of weakness; and/or reference is made to history 
(appeasement policy/Hitler) in order to suggest that conclusion. 

2. The 'right moment' factor where we are now: the moment for a new 
start must not be missed; and/or reference is made to the present histori
cal situation (end of Communism / victory of democracy / reutilization of 
the UN) in order to suggest that conclusion. 

3. The Yair play' factor where we are headed now: the aim of the new 
policy is that justice and ethical principles should rule international rela
tions; and/or refence is made to the rights of small nations in order to 
suggest that the fruits of violence must not be accepted, ete. 
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Method 
Sampling 

In a comparative study of 4,096 news items from US, European and some Third 
World media (Kempf, 1996) only 136 items were found to make use of New 
World Order rhetoric, as defined by allegation ( + ) or query (-) of one or several 
of those three arguments mentioned above. 

Even 3.3% of news items containing New World Order rhetoric still is a 
rather high share. This is mostly due to uncommented quotations from political 
leaders who employed this kind of rhetoric in their speeches and public state
ments. It is, however, in the editorials that we should expect to find both a 
more extensive and more detailed presentation of the vision of a New World 
Order, and a more reserved and critical approach to this slogan. 

In order to test this conjecture, all editorials which appeared in the US and 
European print media from our sample were analysed by Kempf (1996) during 
the prewar phase (2 August 1990-16 January 1991),2 as well as all editorials that 
appeared there during any of the following time-spots: 

• 17-19 January 1991 (beginning of air raids against Iraq) 

• 15-1:> February 1991 (bombing of the al-Amirya bunker: Iraqi civilian 
victims) 

• February 1991 (last peace proposals before ground offensive starts) 

• 27-28 February 1991 (military defeat of Iraq) 

• 26-27 April 1991 (Coalition measures to protect Iraqi Kurds) 

• 25-27 August 1992 (Coalition measures to protect Iraqi Shias) 

• 14-1) January 1993 (bombing of Baghdad to force Iraq to fulfil ceasefire 
conditions). 

In these media, a total of 187 editorials were found which contained New 
World order rhetoric. 

Table 1. National origin of news items and editorials analysed 

News items Editorials Total 

Finland 13 8 21 
Germany 64 59 123 
Norway 13 35 48 
Sweden 20 70 90 
USA 24 15 39 
Iraq 0 (0) 

2 

Total 136 187 323 
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As Table 1 shows, it was especially the German media that employed the 'New 
World Order' concept in order to stimulate support of the Gulf War, both in 
news items and in editorials. Considerable New World Order rhetoric was found 
in Swedish editorials also - but not in news items. 

Quantitative analysis 

The aim of the quantitative content analysis of this material was to investigate 
whether the three contextual dimensions of New World Order constituted a 
homogeneous rhetorical pattern. Accordingly, the method of Latent Styles Analy
sis (Kempf, 1994) was applied. Emphasizing Kracauer's (1952) argument, ac
cording to which it is not the frequency of style characteristics (variables of the 
quantitative content analysis) but their pattern of combination which deter
mines the direction of the overall text, this method assumes that the overall 
distribution of the variables may be a mixture of different styles of coverage, 
which combine the variables into different patterns. Since the style used in a 
given text is only loosely linked to the manifest properties of the source from 
which that text stems, however, these styles of coverage cannot be constructed 
from any a priori definition. They are latent to the probability distribution of the 
style characteristics; and in order to reveal these latent styles, the mixture distri
bution will have to be un-mixed by use of the statistical method of Latent Class 
Analysis (LCA) (see Lazarsfeld, 1950). 

The number of styles latent to the overall distribution of the data can be 
identified by using the AIC criterion (Akaike, 1987), which is a joint function of 
the likelihood of the data and of the number of probability parameters to be 
estimated. That number of latent classes which has the lowest AIC will provide 
the most adequate description of the data. 3 

In order to investigate whether the same rhetorical pattern(s) were used in 
news items and editorials, separate and joint analyses of the two types of texts 
were performed, and qualitative differences between the rhetorical patterns 
that were identified in the two types of texts were tested by means of a likeli
hood ratio test. Finally, a chi-square test was applied to test whether the iden
tified rhetorical patterns were used with different frequency 

• in different types of texts (news items and editorials), 

• in different types of media (TV news, prestige papers, tabloids and re
gional papers), 

• in different countries (Finland, Germany, Norway, Sweden, USA), or 

• at different time-spots. 

Qualitative analysis 

Latent Styles Analysis may serve to describe what is reported by the media and 
how this is combined into patterns of argumentation. In order to reveal how 
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these patterns are presented, however, in-depth analysis is necessary. Only 
qualitative analysis can give insights into the rhetorical means by which the 
argumentative patterns of New World Order rhetoric were presented to the 
public, which arguments were emphasized and which de-emphasized, and how 
this was done. 

Qualitative analysis is time-consuming, so this can be done for a rather 
small sample of items only. Working on the assumption that editorials are more 
refined in terms of rhetoric than are news articles, and taking into account the 
fact that German media put particularly high emphasis on New World Order 
rhetoric, the present study focused on German editorials. Moreover, since the 
aim of qualitative analysis was to highlight differences and similarities between 
styles and not to undertake multinational comparisons, it was practical to use 
German material which could be analysed without translations. 

Since LeA makes it possible to identify precisely those texts that most clearly 
represent the different latent styles, it may serve as the basis for sampling texts 
for a subsequent qualitative content analysis. One major difficulty of qualitative 
content analyses - the problem of representativeness - can thus be solved by a 
two-step procedure in which a Latent Styles Analysis is performed on repre
sentatively chosen material, and then those texts are identified that are most 
typical of the various styles (see Kempf, 1994). 

Applying this procedure, finally, for each of the identified styles, editorials 
from the German prestige paper Suddeutscbe Zeitung were chosen for qualita
tive analysis (see Table 2). 

Table 2. Editorials from the 50ddeutsche Zeitung chosen for qualitative analysis. 
9 = 5tyle No. 

Style Title Author Date 

Bestrafen, nicht beschwichtigen J.Joffe 6 Aug. 1990 

2 Zuruckhaltung in der Doppelkrise D. Schroder 1 Jan. 1991 

3 Noch kein Frieden am Golf D. Schroder 8 Dec. 1990 

4 Das Ultimatum liiuft J.Joffe 30 Nov. 1990 

Quantitative analysis was merely based on coding whether or not certain argu
ments were used in an article. Thus, a typical editorial will not necessarily 
contain a particularly 'rich' argumentation on the issue which is described by 
the respective pattern. Only qualitative analysis can reveal what the editorial is 
really all about. The theory foundations and methodological details of the quali
tative method used to accomplish this are described in Kempf, Reimann & 
Luostarinen (996). 
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Latent Styles Analysis 
Analysis of news items 

The analysis of news items showed that all style characteristics of New World 
Order rhetoric were frequently approved. Only rarely were they denied or ques
tioned (see Table 4). 

Table 3. Analysis of news items: Goodness of fit statistics 

Nclass LOG-Like. Ale 

-317.055 6 646.110 
2 -285.898 13 597.795 
3 -266.078 20 572.156 
4 -253.103 27 560.205 
5 -251.302 34 570.605 
----... 

Abbreviations: Nclass ; number of latent classes. lOG-like logarithmic likelihood of the data. Npar ; number of parameters, 
Ale = Akaike's information criterion 

According to Latent Class Analysis, four latent rhetorical patterns could be iden
tified (cf. Table 4). These latent styles of New World Order rhetoric can be 
described as follows: 

1. Style 1 (43.3%): 'Lessons from the past' rhetoric 
• As a rule (98.1%) the Germany factor is used for argumentation: dictators 

must not be encouraged through signals of weakness; and/or refence is 
made to history (appeasement policy/Hitler) in order to suggest that 
conclusion . 

• Only rarely (5.1%) are these arguments denied, doubted or questioned . 
• Occasionally (8.6%) the argumentation is supported by the fair play fac

tor (where are we going now). 

2. Style 2 (27.9010): 'Right moment' rhetoric 
• As a rule (96.2%) the right moment factor is used for argumentation: It is 

stated that the moment of a new start must not be missed; and/or refer
ence is made to the present historical situation in order to suggest that 
conclusion. 

• Only rarely (7.9010) is this argument denied, doubted or questioned. 
• Sometimes (20.6%) the argumentation is supported by the fair play fac

tor (where are we going now). 
• Sometimes (16.3%) it is supported by the Germany factor (lessons from 

the past). 

3. Style 3 (24.4%): 'Fair play' rhetoric 
• Without exception 000.0%) the fair play factor is used for argumenta

tion: It is stated to be the aim of the new policy that justice and ethical 
principles should rule international relations; and/or reference is made 
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to the rights of small nations in order to suggest that fruits of violence 
must not be accepted, etc. 

4. Style 4 (4.4%): 'Refutation of fair play rhetoric' 
• Without exception 000.0%) the fair play factor is denied, doubted or 

questioned. 

Table 4. Analysis of news items: Latent styles and overall distribution of style 
characteristics 

9 Pg 1+ 1- 2+ 2- 3+ 3-

1 0.433 0.981 0.051 0.000 0.000 0.086 0.017 

2 0.279 0.163 0.000 0.962 0.079 0.206 0.000 

3 0.244 0.000 0.000 0.Q13 0.000 1.000 0.000 

4 0.044 0.000 0.000 0.000 0.000 0.000 1.000 

Total 1.000 0.471 0.022 0.272 0.022 0.338 0.051 

Abbreviations: g = style number, pg = style frequency 

Within these patterns (cf, Table 4) the different dimensions of New World Or
der rhetoric appear more or less independently of each other. Only in style 2, 
which is dominated by the right moment factor, are the other dimensions in
cluded to reasonable degree as well. Systematic refutation of the !'rew World 
Order rhetoric was mainly directed against the fair play rhetoric (Style 4), but 
did not doubt the Germany factor nor the right moment factor. 

Analysis of editorials 

The overall distribution of style characteristics (cf. Table 6) shows that the edi
torials were slightly more critical to the New World Order than were the news 
items, Both doubt/denial of the Germany factor and doubt/denial of the fair 
play factor occurred more frequently in the editorials than in the sample of 
news items. 

With respect to all other style characteristics, no significant differences were 
found between editorials and news items, however. In particular, doubt/denial 
of the right moment factor occurs in the editorials as seldom as in the news 
items. This indicates that the end of the Cold War was indeed seen as the 'right 
moment' and the USA wanted to used the historical moment to establish its 
new hegemony. 

As in the analysis of news items, Latent Class Analysis identified this distri
bution to be a mixture distribution of four latent styles (cf. Table 5). 
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Table S. Analysis of editorials: Goodness of fit statistics 

Nclass LOG-Like. Ale 

-549.602 6 1111.203 

2 -520.544 13 1067.088 

3 -499.357 20 1038.714 

4 -485.725 27 1025.451 

5 -483.747 34 1035.494 

6 -481.688 41 1045.376 

Abbreviations: Nclass = number of latent classes. LOG-Like = logarithmic likelihood of the data, Npar = number of parameters, 
Ale = Akaike's iniormalion criterion 

From Table 6 we see that these latent styles of New World Order rhetoric were 
quite similar to those found in the analysis of news items. 

Table 6. Analysis of editorials: Latent styles and overall distribution of style 
characteristics 

g pg 1+ 1- 2+ 2- 3+ 3-... ~---.... ~.---.... 

0.383 1.000 0.102 0.208 0.000 0.134 0.001 

2 0.176 0.000 0.030 1.000 0.121 0.029 0.000 

3 0.302 0.060 0.020 0.250 0.035 1.000 0.230 

4 0.139 0.270 0.331 0.000 0.154 0.000 0.652 

Total 1.000 0.439 0.096 0.332 0.053 0.358 0.160 

Abbreviations: 9 = style number, pg = style frequency 

1. Style 1 puts the Germany factor in the foreground and corresponds to the 
'lessons from the past' rhetoric found in the analysis of news items. 
• It is used slightly less frequently in the editorials 08.3%) than in the 

news items (43.30/0). 
• Moreover, the argument does not stand as isolated as in the news items, 

but is 
• sometimes supported by the right moment factor (20.8%), which does 

not occur at all in the 'lessons from the past' rhetoric as presented in the 
news items (0.0%) 

• sometimes supported by the fair play factor 03.4%), which is less impor
tant in the news items (8.6%), 

• The Germany factor, however, is also viewed more Critically in the edito
rials (10.2% doubt) than in the news items (5.1%). 

2. As was seen in the analysis of news items, Style 2 puts the focus on the 
'right moment' factor. This occurs less often (17.6%) than in the news items 
(27.9%), however. 
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Table 5. Analysis of editorials: Goodness of fit statistics 

Nclass LOG-Like. Ale 

-549.602 6 1111.203 

2 -520.544 13 1067.088 

3 -499.357 20 1038]14 

4 -485.725 27 1025.451 

5 -483.747 34 1035.494 

6 -481.688 41 1045.376 
-- .. 

Abbreviations: NClass = number of latent classes, LOG·Like = logarithmic likelihood of the data. Npar = number of parameters, 
Ale Akaike's information criterion 

From Table 6 we see that these latent styles of New World Order rhetoric were 
quite similar to those found in the analysis of news items. 

Table 6. Analysis of editorials: Latent styles and overall distribution of style 
characteristics 

9 pg 1+ 1- 2+ 2- 3+ 3-
.... _---

0.383 1.000 0.102 0.208 0.000 0.134 0.001 

2 0.176 0.000 0.030 1.000 0.121 0.029 0.000 

3 0.302 0.060 0.020 0.250 0.035 1.000 0.230 

4 0.139 0.270 0.331 0.000 0.154 0.000 0.652 

Total 1.000 0.439 0.096 0.332 0.053 0.358 0.160 

Abbreviations: g style number, pg = style frequency 

1. Style 1 put" the Germany factor in the foreground and corresponds to the 
'lessons from the past' rhetoric found in the analysis of news items. 
• It is used slightly less frequently in the editorials (38.3%) than in the 

news items (43.3%). 
• Moreover, the argument does not stand as isolated as in the news items, 

but is 
• sometimes supported by the right moment factor (20.8%), which does 

not occur at all in the 'lessons from the past' rhetoric as presented in the 
news items (0.0%) 

• sometimes supported by the fair play factor (13.4%), which is less impor
tant in the news items (8.6%), 

• The Germany factor, however, is also viewed more critically in the edito
rials (10.2% doubt) than in the news items (5.1%). 

2. As was seen in the analysis of news items, Style 2 puts the focus on the 
'right moment' factor. This occurs less often (17.6%) than in the news items 
(27.9%), however. 
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• In contrast to the news items, the right moment factor stands quite iso
lated here. It is not supported by the Germany factor at all (0.0%) and 
only rarely by the fair play factor (2.9'J;O). 

3. Style 3 puts the fair play factor in the foreground and corresponds to the 
fair play rhetoric as used in the news items. This style is used more fre
quently in the editorials (30.2%) than in the news items (24.4%). 
• Again, the argument stands less isolated; it is 
• often supported by the right moment factor (25.0%), which occurs only 

rarely (1.3%) in the news items. 
• Again, the fair play factor is viewed more Critically (23.0% doubt) than in 

the news items (0.0%) 

4. Style 4 'Criticism of New World Order myth' corresponds to the refutation 
of fair play rhetoric as found in the analysis of news items. As compared 
with the news items 
• criticism of the New World Order myth occurs much more frequently 

03.9%) in the editorials than in the news items (4.4%) 
• argumentation against the New World Order is much more complex as 

well: 
• While the news items based their criticism of the New World Order 

rhetoric solely on doubt and denial of the fair play factor o 00,c)%) , in 
the editorials the fair play factor is doubted less frequently (65.2%) 

• quite often (33.1%) the criticism of the New World Order myth questions 
the Germany factor, and it 

• sometimes 05.4%) questions the right moment factor as well. 
• In contrast to the news items, in their criticism of New World Order 

rhetoric the editorials present not only negative arguments, but also concur 
with the Germany factor quite often (27.0010). 

Joint analysis of editorials and news items 

In order to test whether the difference in styles within editorials and news items 
is statistically Significant, a joint Latent Class Analysis of editorials and news 
items was computed. This again led to the identification of four latent styles (cf. 
Table 7). 
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Table 7. Joint analysis of editorials and news items: Goodness of fit statistics 

Nclass 

1 

2 

3 

4 

5 

6 

LOG-like. 

-677.709 

-620.250 

-793.179 

-757.143 

-753.912 

-748.253 

AIC 

6 1767.416 

13 1666.500 

20 1626.356 

27 1568.285 

34 1575.825 

41 1578.507 

Abbreviations: Nclass = number of lalent classes. LOG·Like = logarithmic likelihood of the dafa. Npar = number of parameters. 
Ale = Akaike's information criterion 

Comparing the joint analysis of editorials and news items with their distinct 
analyses by means of a likelihood ratio test showed that the styles of New 
World Order rhetoric in editorials and in news items do not differ significantly 
from each other (chi-square = 36.63, df 27, P > 0.10), The latent styles identi
fied in the joint analysis (cf. Table 8) thus give the best description of the 
complete data. They are characteristic of the New World order rhetoric in both 
editorials and news items. 

Table 8. Joint analYSis of editorials and news items: Latent styles and overall 
distribution of style characteristics 

~.--... -p-g--.. 1+ 1-

1, 0.349 1.000 0.056 

2. 0.200 0.117 0,019 

3. 0.347 0.169 0.033 

4. 0.105 0.201 0.280 

Total 1.000 0.452 0.065 

Abbreviations: 9 = style number. pg = style frequency 

2+ 

0,067 

1,000 

0.240 

0.000 

0.307 

2-

0.000 

0.093 

0.016 

0.148 

0,040 

3+ 

0.009 0.000 

0.001 0.000 

1.000 0.125 

0,000 0,660 

0.350 0.115 

A chi-square test revealed that the different types of texts (editorials vs. news 
items) also did not differ with respect to preference of the various styles (chi
square = 5,34, cif = 3, p > O.lO). 

To summarize: Both qualitatively and quantitatively, news items and edito
rials alike produced the same rhetorical patterns. In doing so, 89.5% of the 
relevant news items and editorials supported the New World Order concept, 
either focusing on 'lessons to be learned from the past' (34,9%), or on the 'fair 
play' promise (34.7%), or on the 'right moment' to do so (20.0%). Only lO.5% of 
the news items and editorials were critical to the concept of a New World 
Order. 
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Rhetorical Patterns 
'Lessons from the past' 

Style 1 (34.9%), 'lessons from the past', puts the Germany factor in the fore
ground. Thereby, the Germany factor stands similarly isolated as in the news 
items analysis, and 

• is only rarely supported by the right moment factor (6.7%); 

• in some cases (5.8%) the Germany factor is doubted or denied. 

An example of this style with the Germany factor in the foreground is the 
editorial 'Bestrafen, nicht beschwichtigen' ('Punish, not appease') written by 
Josef Joffe. It dates from 6 August 1990 and comments on recent developments 
in the emerging conflict. Even at this early stage, the author constructs the 
conflict as a competition between 'bad' and 'good', or between Saddam Hussein 
(Iraq) and the 'rest of the world': 

• The 'good side' is described as having good intentions, but being a bit too 
hesitant with (military) action. It until now has made the mistake of living 
in a 'beautiful dream of the postwar era', and it therefore has been too soft 
with Saddam, not taking him seriously. The author ascribes this partly to 
fear (,trembling Saudis and hesitating Turks'), to the diversity of nations 
and interests that have to be unified, and to the tendency of using 'money 
and friendly words' as a means for conflict resolution. 

• The 'bad side' is described with plainly disparaging, so that there may be 
no doubt about its bad character, its evil intentions and its crimes. Saddam 
is the 'dictator of Baghdad' who has 'drawn the sword and gained the 
victory', who is terrorizing the Saudi empire, who is now 'sitting' on one
fifth of the world's oil resources, and who has brought a 'Soldateska' (a 
rabble of soldiers) to Kuwait. 

This construction of the conflict as a competitive process (win-lose model) 
pervades the text, and as a seemingly reasonable consequence of this binary 
image of the conflict the editorial supports military means of conflict resolution. 
The militaristic message is made clear even in the title: 'Bestrafen, nicht 
beschwichtigen' - 'Punish, not appease'. Peaceful means of conflict resolution 
are rejected as appeasement, or as defeat. The whole editorial appeals for mili
tary, not merely economic, intervention, which makes it a piece of escalation
oriented journalism or war propaganda. 

Moreover, in terms of war propaganda this really is 'hard stuff: it is not only 
what is said - after all, Saddam Hussein and the invasion in Kuwait got bad 
press nearly everywhere, and calls for military solutions of the conflict could be 
heard all around - it is how it is said that makes the editorial a highly Cwar-) 
propagandistic piece of journalism:4 

• it is written in a demagogic and occaSionally ironic style; 

• it makes use of two-sided messages5 and of double-bind communication;6 
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• it employs other rhetorical means as well - metaphors, allusions, and refer
ences to historical figures as well as to pop songs; 7 

• it conveys a very clear, straightforward message, unaffected by doubts or 
disturbing moral considerations. 

These characteristics do make it quite entertaining to read the editorial. And 
this entertainment-value contributes to its effectiveness as piece of propaganda. 

In this propagandistic context, Saddam Hussein is called a 'descendant of 
the Hitlers and Mussolinis', and any kind of appeasement policy is rejected. 
Still, the editorial refers to 'lessons from the past' in a much broader sense: it 
goes back to the 'Old Fritz'(King Friedrich n of Prussia) and to Thomas Hobbes, 
and cites them as seemingly indisputable historical witnesses of the necessity to 
use violence as a means in international relations. 

The reference to 'Old Fritz' is crucial, because it in a few words summarizes 
the argumentation, while also revealing the tendency to employ two-sided 
messages and double-bind communication. The quotation reads: 'Diplomacy 
without violence is like music without instruments'. This may be clearly identi
fied as a two-sided message. 'Two-sided messages' are characterized by two 
features: 

• The anticipation of (possible) criticism of one's own side or of arguments 
that may question one's own point of view, 

• and the rejection of the anticipated criticism or argumentation. (See Kempf, 
Reimann & Luostarinen, 1996; Reimann 1997.) 

The anticipated information is rejected not by counter-arguments, but by turn
ing the criticism into a reason for belieVing and being confident in one's own 
side, in its strength, correctness, leadership etc., by turning the criticism of 
one's own side into criticism of the other side, or by devaluating the subversive 
information and/or conclusions to be derived from it. 

In the present case, the author does make explicit mention of one alterna
tive way to settle the conflict by other than military means: 'diplomacy without 
violence'. This notion, if taken seriously, might have had critical significance for 
the actual policy. Here, however, the possibility of nonviolent diplomacy is 
rejected by making it ridiculous. It is paralleled with a self-contradiction obvi
ous even to a child: 'music without instruments', of course, is no music at all. 
Yet, according to Collins' English Dictionary and Thesaurus (995), diplomacy 
is 'the conduct of the relations of one state with another by peaceful means'. 
Therefore, the 'Old Fritz' quotation is in fact comparings 'pears with apples' it 
compares things that cannot be compared: violence is not a precondition for 
diplomacy in the same way as instruments are for music. The only purpose of 
such statements is to prevent the public from reflecting too much about alterna
tives to the policy supported by this editorial. 

All in all, the editorial is a demagogic piece of war propaganda with a clear 
militaristic message: 'Punish, not appease'. It polarizes by depicting the parties 
in conflict in an antagonistic way, by demonizing the enemy, his actions and 
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intentions, and by pushing one's own side to military action. 'Lessons from the 
past' are referred to, both, by describing Saddam as a 'descendant' of Hitler, and 
- in a broader sense as more general lessons from history, as witnessed by 
reference to historical figures like King Friedrich II of Prussia and Thomas Hobbes. 
These historical allusions fit in neatly with the author's militaristic ideology, 
providing his reflections on the level of the actual conflict with an 'Uberbau' on 
a quaSi-mythological level: violence has always been a part of international 
relations, so there is no point in hesitating and being too soft with dictators like 
Saddam Hussein, who is branded the 'descendant of the Hitlers and Mussolinis'. 

Right moment rhetoric 

Style 2 (20.0%), 'right moment rhetoric', puts the focus on the right moment 
factor. Thereby, the right moment argument stands less isolated than in the 
analysis of editorials, but more isolated than in the analysis of news items. 

• It is sometimes (16.9%) supported by the Germany factor, 

• but nearly never (0.1%) by the fair play factor. 

• Only rarely (9.3%) is the right moment factor doubted or denied. 

This style is represented by an editorial of 15 January 1991 called 'Zuruckhaltung 
in der Doppelkrise' ('Reserve in the double crisis'), written by Dieter Schroder. 
Much of the editorial is not about the Gulf conflict. There are also comments on 
the ongoing crisis of the Soviet Union and on the Soviet intervention in lithua
nia. Still, it is an interesting fact that the date of issue of this editorial and its 
focus on the 'right moment' aspect coincide: the very start of 'Desert Storm' 
seems to need some support by 'right moment' rhetoric. In this, the editorial 
bears a likeness to President Bush's speech on the night the Gulf War started, 
during which the US President anticipated possible criticism: 'Some may ask, 
why act now? Why not wait?,a As we will see, the editorial gives an answer 
similar to that of Bush: The world could wait no longer.' 

On the other hand, this text is far from being as war-propagandistic as 
Bush's speech or as the text representing style 1. In fact, from the point of view 
of German interests and politics it rather appeals for 'reserve'. To support this 
the editorial presents several de-escalation-oriented arguments: 

• the two World Wars in this century are remembered very well in Germany, 
and this memory also involves 'fear of the harm and the terror of a war' into 
which Germany might be dragged; 

• the motivation for the war and the aims pursued by the Coalition are not 
understandable 'for many'; 

• the war might cause more problems than it is able to solve; 

• it will have too many innocent victims; and 

• the war might have unfavourable economic consequences. 
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The text at least in this part relies heavily on de-escalation-oriented ele
ments, namely questioning of military force as necessary, suitable and/or effec
tive and description of common sorrow caused by the war and common benefit 
from its termination. 

Yet, according to this particular editorial, this applies only for Germany, or 
the German public. As a part of the alliance against anti-Saddam, Germany is 
still obliged to support the Coalition and its decisions. When describing the 
conflict between the USA and Iraq in particular, and apart from the situation in 
Germany, the author switches to using escalation-oriented elements of journal
ism: he constructs the conflict as a zero-sum game, and tries to ward off social 
identification with the elite of the enemy by labelling Saddam Hussein 'the Iraqi 
despot' and explaining his behaviour by 'lust for power and bedazzlement'. 

Taking the US point of view the author never doubts that this is 'the right 
moment' for (military) action and for being resolute - in this the editorial very 
much resembles President Bush's argumentation. The possible critical argu
ment referred to by Bush as well - 'why not wait?' is deflected off by a two
sided message. The author states: 'It is easy to say that not all possibilities of 
diplomacy have been exhausted.' Here, possible criticism on the actual war 
policy is rejected by devaluation. By classifying such criticism as 'easy', - and 
thus shallow and cheap - the author inputes either ignorance, dishonesty or 
missing courage to those who support the criticism. 

On the whole, the editorial is only in part a propagandistic piece of journal
istic work. Much of it does not concern the Gulf criSiS, and in about half of 
those paragraphs actually commenting on the Gulf, de-escalation-oriented ar
guments are put forth: military force is questioned as a necessary, suitable or 
effective means for conflict resolution, and common sorrow caused by the war 
and common benefit from the termination of the war are described. However, 
the other half of the paragraphs on the Gulf war take over the US point of view, 
presenting the conflict as a competition between 'good and evil'. The military 
option is presented as being the right way at the right time, and possible doubts 
are rejected by use of a two-sided message. 

Fair play rhetoric 

Style 3 (34.7%) 'fair play rhetoric' puts the fair play factor 000.0%) in the fore
ground. Thereby, the fair play factor stands less isolated than in the news items 
analysis. 

• It is often (24.0%) supported by the right moment factor. 

• Sometimes (16.9) it is supported by the Germany factor. 

• Sometimes 02.5%) the fair play factor is doubted or denied. 

The editorial 'Noch kein Friede am GolP ('Not yet peace in the Gulf) - again 
written by Dieter Schrbder (cf. Style 2), and dating from 8 December 1990 - is 
a typical representative of this style. 
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The background to this editorial is the announcement of the release of 
hostages in Iraq. This event is taken as an occasion to stress that, despite this 
promising development, peace has not yet come to the Gulf region. The author 
presents a mixture of fear and hope as described above; his purpose is to warn 
the audience against hoping too much and being too euphoric. In this, he relies 
heavily on such escalation-oriented elements of news coverage as: 

• stirring up mistrust against the enemy, 

• emphasizing the dangerousness of the enemy, and 

• warding off social identification with the elite of the other side. 

Furthermore, the author dearly votes for a military solution to the conflict, 
rejecting peaceful alternatives as 'appeasement'. 

'Fair play' rhetoric is presented in this context of fear and hope, as well. 
The fair and peaceful co-existence of nations are described as being endan
gered by Saddam Hussein, but also by the tendency of (some ot) his opponents 
to be irresolute and to adhere to appeasement politics. Only if that tendency 
can be overcome will there be hope that a 'New World Order' - including fair 
play among nations - might get a chance. The folloWing paragraph, in which 
the author summarizes his argumentation, shows how he creates an atmos
phere of conflicting emotions: 

The 'new world order' announced by Bush, in which conflicts are resolved 
peacefully by cooperation, can only survive when the fourth condition9 is ful
filled: regional stability. This would be out of the question, however, in the 
case of an appeasement-peace, which would give Saddam the chance to pose 
as the hero of the Arabic world and to further improve his potential for warfare 

All in all, the logiC of this editorial can be described as a double-bind situation 
(see Kempf, Reimann & Luostarinen, 1996; Reimann, 1997), into which the 
reader is dragged. Double-binds consist of 

• contradictory or logically inconsistent messages, and 

• incentives for social identification or personal entanglement, that make it 
more difficult to keep at a distance from the content of both contradictory 
messages, and to decide independently which of the contradictory mes
sages is to be believed. 

The editorial leaves the public with such a contradictory emotional constella
tion: Is there hope or is there not? What do we have to be afraid of? How 
dangerous is Saddam? Are ollr leaders clever enough to see through Saddam's 
political tricks, or are they too soft? At first glance, the editorial seems to raise 
more questions than it answers; yet, throughout there is a dear tendency to
wards military means of conflict resolution, and at the end of his argumentation 
the author proposes detennination and timely (military) action as a way out of 
the dilemma: 

142 



'(Saddam) is playing to gain time. To join into this game means postponing the 
conflict: 

The emotionally stressful double-bind situation is thereby resolved into a seem
ingly easy solution: do not play the game offered by Saddam, do not delay the 
conflict, but act now. 

Criticism of the New World Order myth 

Style 4 00.5%) 'Criticism of the New World Order myth' never supports the 
right moment factor nor the fair play factor. Also here the argumentation against 
the New World Order is more complex in the editorials than in the analysis of 
news items. While the news items based their criticism of the New World Order 
myth solely on doubt and denial of the fair play factor, 

• the fair play factor is doubted less frequently (68.0%), while 

• the criticism of the New World Order myth questions the Germany factor 
quite often (28.0%), and 

• sometimes (14.8%) the right moment factor as well. 

• As in the analysis of editorials and in contrast to the analysis of news items, 
criticism of the New World Order myth is not solely a matter of negative 
arguments, but sometimes concurs with the Germany factor (20.1%). 

Although news items and editorials which follow this rhetorical pattern put 
great emphasis on critical arguments, this does not mean that they necessarily 
support the criticism. An example for this is the editorial 'Das Ultimatum lauft' 
(The ultimatum runs'), again written by Josef Joffe, (cf. Style 1), and published 
on 30 November 1990. Although this editorial presents criticism of both the fair 
play factor and of the Germany factor, this criticism is strongly reduced in its 
potential. 

The editorial comments in particular on the public debate in the lJnited 
States, noting that 'in these days, George Bush ... is more successful abroad 
than at home'. The argumentation of the editorial as a whole is quite unde
cided: on the one hand criticism is explicitly mentioned and style characteristics 
oriented towards de-escalation are used, on the other hand the author dissoci
ates himself from the criticism - and employs some escalation-oriented argu
ments as well. 

On the de-escalation-oriented side this editorial 

• questions military force as necessary, suitable and/or effective, 

• offers a (self-)critical and realistic evaluation of the intentions of the anti
Saddam coalition, 

• recognizes the price that has to be paid for military victory, 

• and, at least at one point, tries to reduce the feeling of being threatened, by 
realistically evaluating how dangerous Saddam Hussein actually is. 
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On the other hand these de-escalation-oriented arguments are counter-balanced 
by several escalation-oriented arguments, such as: 

• the construction of the conflict as a competitive process, 

• the construction of military force as (the only) suitable and necessary means 
for conflict resolution, 

• emphasis on the enemy threat by describing how own intentions are en
dangered by the actions of Saddam Hussein, and 

• stirring up mistrust against Iraq. 

This contradictory argumentation is reflected in the author's relationship to
wards the fair play factor and the Germany factor of New World Order rhetoric. 
At a first glance, both factors are doubted: 

• Concerning the fair play factor, several examples are cited to show that the 
United States seems to have two standards of what is 'fair play': e.g. the 
choice of partners like Syria or China that not long ago were accused of 
violating international law and rules by financing terrorism or by terroriz
ing their own population, and the US support of Saudi Arabia and Kuwait 
that 'systematically oppress women'. 

• Concerning the Germany factor, the editorial voices doubts as to whether 
Saddam Hussein can be compared to Hitler: Those perspectives are miss
ing, of course, which traditionally used to legitimate the American use of 
force: C. or) a dreadful ideological antagonist like Hitler and Stalin, which 
incarnates an existential threat at the same time'. 

On the other hand, the author dissociates himself from some of the criticisms: 
these are criticisms that are not made or proposed in the editorial they are 
merely described. Furthermore, he does that by using (slightly) disparaging 
expressions: 'the public at home is beginning to grumble', 'critics admonish', 
'the national women's organization complains'. 

We can find a solution to this - at a first glance rather confusing mixture 
of pros and cons by paying attention to the sequencing of arguments. Then we 
see that the whole string of argumentation is made part of a two-sided message 
which employs a framing technique (see Reimann, 1997). The controversial 
picture painted in this editorial is framed by a very clear message: 

• The title states: 'The ultimatum runs', 

• and the final sentence reads: 'After the consent of the Security Council 
Mikhail Gorbachev will probably be right in the end: "Time is running out" 
- unless Saddam recovers consciousness after alL' 

Thus, the whole description of the public debate in the USA is contextualized 
by the assurance that there will be an end to all these uncertainities, these pros 
and cons. Time is running out, and as the Security Council of the United Na
tions has delivered an ultimatum and has allowed a military solution of the 
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conflict, 'the clock' and not the US public will decide about peace or war. 
Moreover, the comment on Saddam Hussein's responsibility for the further course 
of the events already prepares an argument that was to be used later on in the 
conflict and that rejected possible criticism of the Coalition's war policy by 
allocating guilt to Saddam: it was up to him to decide and it was he who chose 
war. 

Differences Between Types of Media, 
Time-spots and Countries 
As regards different types of media (chi-square 12.88, df = = 9, p > 0.10) and 
time series (chi-square = 14.42, df = 9, p > 0.10), no significant differences in 
style usage could be found. As in the news items analysis (Kempf, 1996), there 
were, however, significant differences in style usage regarding the various coun
tries (cf. Table 9). 

Table 9. Joint analysis of editorials and news items: Style usage in different 
countries. (Chi-square = 55.07, df 12, p < 0.001) 

FIN D N S USA Total 

Style 1 0.3323 0.3990 0.4854 0.1626 0.4539 0.349 

Style 2 0.2381 0.1033 0.3009 0.1940 0.3591 0.200 

Style 3 0.3776 0.4022 0.0610 0.4967 0.1776 0.347 

Style 4 0.0520 0.0955 0.1528 0.1467 0.0094 0.105 

1.0000 1.0000 1.0000 1.0000 1.0000 1.000 

Abbreviations: FIN Finland. D = Germany, N = Norway, S = SWeden, USA = UnHed Slales of America 

• The media in Germany, Finland and the Sweden media deviated from those 
of the other countries in putting more focus on fair play rhetoric (style 3) 
than on the right moment aspect (style 2). 

• The Norwegian and US media, on the contrary, made scant use of fair play 
rhetoric (style 3), focusing instead on lessons to be learned from the past 
(style 1) and on the right moment to do so (style 2). 

• While extremely little criticism of the New World Order myth was found in 
the US media (style 4 hardly occurred at all), however, Norwegian media 
were more critical about the New World Order than all other countries but 
Sweden (style 4). 

Thus, all four rhetorical patterns were used with the same (relative) frequency 
throughout the entire period from August 1990 until January 1993. This is true 
of all types of media (TV news, prestige papers, tabloids and regional papers) 
as well as in both types of texts studiedCnews items and editorials).The only 
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statistically significant difference was the difference between the various coun
tries. 

Among the various elements of New World Order rhetoric, the Germany 
factor proved to be the most prominent. Positive reference to .the Saddam/ 
Hitler comparison was present in each of the rhetorical patterns that supported 
the idea of a New World order, and even in the minority pattern that was critical 
of the New World order concept. Against the background of threat to Israel, the 
declared parallel between Saddam Hussein and Adolf Hitler was obviously 
such a strong metaphor that it could not be ignored by the media discourse. 

Conclusions 
Although the styles that we have identified present different patterns of New 
World Order rhetoric, qualitative analysis revealed certain common features 
which made them powerful instruments of Coalition propaganda. 

All styles - including the one which presents criticism of the New World 
Order concept (style 4) - constructed the conflict as a competitive process. This 
binary image of the conflict (win-lose model) and the clear differentiation be
tween 'bad' and 'good' served as a basis on which to build New World Order 
rhetoric, of whatever kind. Even doubts or criticisms of some aspects of New 
World Order rhetoric never dared to question this basic construction of the 
conflict. 

As a consequence, all styles employed other escalation-oriented elements 
of conflict coverage as well, which served to consolidate this binary image: in 
particular, the enemy - Saddam Hussein personally - was dehumanized nearly 
without exception, and social identification with the Iraqi side was warded off 
by negative expressions like 'descendant of the Hitlers and Mussolinis', 'Saddam 
might ... directly come from the school of dictatorship', 'the Iraqi despot', 'Sold at
eska'. Furthermore, mistrust against Iraq was spread, its dangerousness was 
stressed and its intentions were demonized. As a seemingly 'logical' further 
consequence, military force was usually described as the one and only accept
able way to peace, and alternative ways of conflict resolution were rejected. 

All four styles are open to incorporate some criticism. However, whenever 
a criticism was explicitly mentioned in the editorials analysed here, it was either 
rejected by means of a two-sided message, or it was part of a double-bind 
communication. The use of these rhetorical means shows how much the re
spective journalists took sides in the conflict, and how much they incorporated 
the New World Order concept into their own way of thinking. 

In order to understand the use of the slogan 'New World Order' in both the 
US and the European media, we must bear in mind the special features of the 
US political discourse, as noted in the introduction to this chapter. And here we 
may assume that there are certain factors which either tempt journalists to use 
this rhetoric or make them hesitate. 
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Siren song. The 'New World Order' owes much to the United Nations Charter 
and many other positively valued international resolutions: these have made 
the whole concept more alluring, more difficult to resist and more capable of 
penetrating the basic cyniCism of journalism. Moreover, the existence of several 
fundamental and undeniable facts, like the brutality of the Iraqi government 
and the illegitimacy of the occupation of Kuwait, made it easier for journalists 
to accept the rest of the argumentation as well - including the claimed necessity 
of employing military power in order to confront the Iraqi aggression. It must 
also be remembered that the status of the United States as the world's sole 
superpower automatically makes the statements of its leaders news all over the 
globe. likewise, the rhetoric used in US politics becomes a part of the media 
discourse everywhere. This process is naturally helped by the powerful posi
tion of the US media in international news industry. 

Vestigia terrent. On the other hand, the New World Order rhetoric also carries 
at least an echo of the rather flamboyant and ostentatious US style of public 
speaking so different from the political culture of Northern Europe. It is also the 
kind of a superpower slogan (implicit is the understanding that this new order 
is to be led by the USA) that would seem unlikely to get unquestioned support 
in smaller nations. The recent history of Europe has seen various different 
kinds of 'orders' implemented; even Hitler promised a new and better Euro
pean order. Additionally, the New World Order slogan belongs to the genre of 
well-worn, grandiose one-liners and wartime propaganda manifestos which 
have so often proven themselves empty and misleading. Journalists with his
torical understanding could be expected to handle it with a certain scepticism. 
Where indeed do those tracks lead? 

The results of our study show how much the New World Order slogan was 
accepted by the journalists. We found neither a qualitative nor a quantitative 
difference in the rhetorical patterns that were used in news articles and in 
editorials: 

• the same rhetorical patterns quoted from political leaders in the news items 
were repeated in the editorials, 

• nor did the editorials differ with to their relative preferences for the 
various styles of New World Order rhetoric. 

Although the 'New World Order' has been very much an American political 
concept and thus might be expected to have only limited success in the Euro
pean media discourse, our study would suggest that New World Order rhetoric 
was aimed not so much at the US public as at the international public. Espe
cially in Germany, where there was a strong anti-war movement, and in Swe
den, with its long tradition of political neutrality, editorials jumped at the idea 
of a 'l\ew World Order' far more often than was the case in the USA. Only the 
Finnish media were quite reserved towards the 'New World Order' slogan and 
made little use of this kind of rhetoric at all. 
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As regards different styles of New World Order rhetoric, the German, Swed
ish and Finnish media proved particularly receptive to the notion that justice 
and ethical principles were to rule international relations, whereas the Norwe
gian media followed the US example by putting the focus on lessons to be 
learned from the past and on the right moment for action. 

On the other hand, the European media proved much more critical of the 
'New World Order' than the US media, where scarcely any criticism could be 
noted at all. It was apparently easier to get the European media accept the 
demonization of Iraq and Saddam Hussein and the use of military power than 
it was to create enthusiasm for this new world order. In that sense, then, we 
may conclude that the US propaganda was only in part succesfuL 

Notes 
1. This catch phrase is most well known as the title of a pamphlet by H. G. Wells The 

War tbat will End War. 
2. Including the timespots 

• 2-7 August 1990 (Iraqi Invasion of Kuwait) 
• 28-30 November 1990 (UN Security Council's ultimatum to Iraq) 
• 12-14 January 1991 CUS-Congress vote for a military intervention) 

3. For statistical details of Latent Styles Analysis see Kempf (994). 
4. The authors wish to thank Dorothea Lurk for her assistance with the empirical work. 
5. 'Two-sided messages' refers to a form of propaganda presentation which anticipates 

possible criticism and thus makes the propaganda more resistent against counter
propaganda (Lumsdaine and Janis, 1953). The critical point with two-sided mes
sages, however, is that the counter information must not be accepted by the public. 
This can be achieved by means of social identification with the carrier of the propa
ganda message and, at the same time, social devaluation of the carrier of the counter 
message. 

6. 'Double-bind communication' refers to a form of communication pathology that was 
first described by Bateson et al. (1956) in the context of clinical psychology and 
introduced into propaganda research by Kempf (986). It is characterized by inher
ent contradictions of the propaganda message and the lacking of a chance. either to 
react to both of the contradictory messages, or to withdraw from the situation. As a 
result of emotional involvement with both contradictory messages it becomes diffi
cult for the audience to query either of them. 

7. 'Don't worry, be happy' 
8. Quoted after The New York Times, 17 January 1991. 
9. Besides: 'release of the hostages, withdrawal from Kuwait, reestablishment of the 

legitimate government'. 
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